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ENGLISH VERSION

Instructions : (1) Attempt all questions.
(2) Figures to right hand side indicate marks of question.

1  Explain types of advertising agencies and also explain media 20
partners and their role.
OR
1  What is Brand? Explain creating and maintaining the brand. Also 20
explain creating and maintaining brand relationship with customers.

2 Explain strategic brand management process, also explain branding 20
challenges and opportunities.
OR
2 Explain identifying and establishing brand positioning, also explain 20
internal branding.

3  Explain types of segmentation. 15
OR
3 What is customer database? Explain building relationship through 15
data management.

4  Explain classification, strength and weakness of media. 15
OR
4  Explain e-mail marketing and website marketing. 15
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